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Bole toh real life example?

- sFlipkart ka deal yaad hai? "_'
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Teaser kyun important?
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% @ attract karta hai .
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What happens after TEASER? ——

: H_.—OW samajh lo (This is IB gold:):
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| s lnvestment Banking isn’t just about Excel or Models... _

It’s about C raftmg a Narratlve Posmomng the Busmess Strategrca"y,
s and Understanding Buyer Psychology
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Focused on understanding businesses, valuing opportunities, and building
investment perspectives.




